
5 FREE & Easy Things to Get the Most 
From Your Funeral Home’s Facebook Page 

 

Would you like to provide your entire community with more grief support 

and have positive, supportive Facebook content posted for you? 

Check out my $2/day program at www.GriefPlan.com/funeral/ 
 
Note: All instructions assume you are an “Administrator” or “Editor” of your Funeral Home’s Facebook Page.  

 

1) Adjust the Profanity Filter on your Facebook Page to Reduce the Chance of Curse 

Words Showing Up on Your Page 
While “Gee Willikers” and “What in Tarnation!” might be 

acceptable, you certainly do NOT want people posting hard-core 

curse words on YOUR Facebook page. While it is always possible 

for people to use creative spelling to get around this, it helps to 

make sure the “Profanity Filter” is set properly for your FB page.  
 

Steps to Check and Edit the Profanity Filter for your Facebook Page. 

1) Sign in to your funeral home’s FB page on a computer (not your phone) 

2) Click “Settings” (usually in the upper right corner) 

3) A list of “General” settings will appear – scroll down to see “Profanity Filter” 

4) To change the setting, click on “Edit”  

5) For funeral homes, I recommend the “Strong” setting to filter as many potentially offensive words and 

phrases as possible. That’s it!  

 

2) Pre-schedule Your Facebook Content in Batches 
Did you know that you can schedule content (pictures, memes, videos, etc.) up 

to 6 months before you want it posted on your Facebook page? If you happen to 

have a slow day at the funeral home, it is a great time to get ahead on posting 

your Facebook content so it is checked off your to-do list for a while.  

 

To pre-schedule content on your Facebook page: 

1) Sign in to your funeral home’s FB page on a computer (not your phone) 

2) Across the top heading, click on “Publishing Tools” (often abbreviated to “Publishing To…”) 

3) Along the left column/menu, click on one of the first options called “Scheduled Posts” 

4) This shows you all of the posts that are scheduled for the future. Click “+Create” in the upper right to 

create a new post you want to schedule for later 

5) Create the post just like you would normally do, but instead of “Share Now” - click on the small drop 

down button that looks like this: Share Now 

6) This will give you the option to “Schedule” the post to appear at a later date and time. Set the future 

date and time you want, and click the “Schedule” button to finalize the post.  

7) You can always delete or re-schedule the post later – it isn’t permanent.  

 

 

Don’t know what you would schedule to post? For only $2/day, I will post content for 

you! Contact me at:  DrJasonTroyer@gmail.com  or 865-748-0582 
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3) Profile Your Employees to Broaden Your Reach 
Many of your employees are active on Facebook and they often have a network of 200-2,000 Facebook 

friends. Broaden your funeral home’s reach in your community by connecting with those networks by 

profiling your employees on your Facebook Page. You might choose to do this on their birthday (a great 

thing to pre-schedule; see tip #2) or as part of an Employee of the Month program.  
 

There are two things you “must do” when profiling employees on your Facebook 

page.  

1) You must post a picture of them. This can be a professional headshot, but you will 

often find even more engagement with a candid shot that day.  

2) You must “tag” them in the picture. This will ensure that your employee’s 

Facebook Friends will see the post and have a chance to “like” it. (This only works if 

your employee has a Facebook Profile). 

 

How to “Tag” a Person in a Facebook Post 

Simply type the “at” symbol (@) and then start typing their name. A small window should appear with 

names that match. Simply click on your employee’s profile and their name will show up as blue or 

highlighted in the post – that means you’ve properly “tagged” them. Be sure to use the version of their 

name they use on their FB profile.  

 

4) Add a “Call to Action” Button on your Facebook Cover Photo 
When you look at your funeral home’s Facebook page, the big picture in the upper right part of your page 

is called the “Cover Photo.” You can add a clickable button underneath that photo to increase engagement 

or to send the viewer to another website. For example, perhaps you want an easy way for viewers to find 

your funeral home’s website. Or maybe you created a nice video about your funeral home and you want 

people to be sure to see it. You can make it easy for people to find these resources by adding a “Call to 

Action” button. 
 

Add a “Call to Action” Button 

1) Sign in to your funeral home’s page and look at your Cover Photo. There is 

probably a blue button that says: “+Add a Button”    - click it. 

2) Facebook provides several general categories including: “Book with You,” 

“Contact You,” “Learn More About Your Business,” “Shop with You,” and others.  

3) Popular options for funeral homes include: 

a) “Contact You” – and then choose the “Call Now” option 

b) “Learn More About Your Business” and then “Watch Video” (to show a video  

you’ve created”) OR “Learn More” and direct them to your business website. 

 

5) “Invite” People to “Like” Your Page 
After people “like” your posts, Facebook will periodically ask you if you want to “invite” these people to 

“like” your Facebook page. You should definitely do this (but don’t ask them more than once or twice). 

There is a big difference between “liking” a post and “liking” your Funeral Home’s page. People who 

“like” your page have a much better chance of seeing your posts in the future. This is like giving away 

free subscriptions to your content (or put another way, improves your free advertising through Facebook).  

 

Need Help? Want Facebook Done For You? 
If you have any questions about how to get the most from your Facebook page, please email me. 

If you’re interested in having low-cost Facebook posting done for you, please visit: 

www.griefplan.com/funeral  OR contact me at DrJasonTroyer@gmail.com or 865-748-0582. 
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